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2. Customer-centric activities - China

Launched New Levin (Jun. 2019)
Corolla (Aug. 2019)
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Disseminate hybrid technology benefits to customers 

2. Customer-centric activities - Europe
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2. Customer-centric activities – North America
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*Due to complete redesign, we’re only showing figures
from Apr. to Dec. for illustrative purposes.



2. Customer-centric activities – Japan

2020 2021 2022 2023 2024 2025

Promote agile reform with dealers  

Step by Step Deployment

2 - 5 years ahead 
May 2020

One-Shot

1) All models at all sales outlets

2) “Best in town” activities
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3. Be Passionate, Create Passion

Visit and encourage all stakeholders face to face 



4. Conclusion

“Woven City” project announced at CES2020 
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